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95 ACRES - TEXAS CITY, TX
SITE LOCATION
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This site is located on
the outskirts of Texas
City, close to the
town of Dickinson at
the infersection of \
Road Tand Road 2. <
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95 ACRES - TEXAS CITY, TX
CITY OVERVIEW
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DEMOGRAPHIC & PSYCHOGRAPHIC ANALYSIS
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R 95 ACRES - TEXAS CITY, TX

5 MIN 10 MIN 15 MIM
DRIVE TIME = /ETIME “ JRIVE TIME =

2010 Population 7,457 53,440 ' 160,719
2020 Population ,88 7,952

MARKET FACTS

194,281

2025 Population VA1 4 2,998

Annual Population Growth Rate 1.80% 1.44%

Daytime Population 6,70 58,317

Workers 1,869 20,987

Residents 4,838

$46,035

$65,909
3,026

Ellington Air
Force Base
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95 ACRES - TEXAS CITY, TX
POPULATION & [INCOME HEAT MAPS
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DAYTIME POPULATION 2020
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AVERAGE HOUSEHOLD INCOME 2020
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Soccer Moms
M

Household Housing
Married Couples ~ Single Family

95 ACRES - TEXAS CITY, TX
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTA
15 MIN DRIVE TIME

ON

Prof/Mgmt

College Degrae

White

= Gojogging, biking,
target shooting

= Carry high level of debt

= Visit theme parks, zoos
= Shop, bank online

Meanhane

Households: 3,418,433

= Own 2+ vehicles (mig

A

TAPESTRY SEG

PERCENT (%)

1 Soccer Mo

(4A) 17.1%

2 Up & ing

amilies (7A) 8.5%

3 y (4C

71%

verpool
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2020 Dominant Tapestry Segment

(Esri) by ZIP Codes
1 Affluent Estates
2 Upscale Avenues
3 Uptown Individuals
4 Family Landscapes
5 GenXurban
6 Cozy Country Living
7 Ethnic Enclaves
8 Middle Ground
9 Senior Styles
10 Rustic Outposts
11 Midtown Singles
12 Hometown
13 Next Wave
14 Scholars and Patriots
Unclassified




95 ACRES - TEXAS CITY, TX
R MARKET POTENTIAL
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MARKET POTENTIA!
15 MINUTE DRIVE T/

EXPECTED # C MARKET

SONSTMIER PERIAVION 020) DULTS/HHS POTENTIAL INDEX

Shopped at convenience store in last 6 moath 95,084

Went to family restaurant or steak hous 112,488

Py

Went to fast food or drive-in restaur@nt i

135,383

Shopped at grocery store in |[@Shé months 90,286

TOTAL/AVERAGE SFEND POTENTIAL

e
CONSUMER SPENDING (2020) AMOUNT PENT DEX

Food Away fromiHome - Meal H Re urants/Other 10

Apparel 8 Vice 106

i

Alconglic Beverages at Home 105

106
Note: Market Poten e JSA average. If an Index falls above
100, the co eris ersely, should'the Index fdllbelow 100, the consumer is spending less than

the national @verage.

FOODVAT

DME
$405,246,368 $71,289,071 AT-A-GLANCE
TOTAL SPENT TOTAL SPENT

RETAIL EXPENDITURES

APPAREL & SERVICES 15 MINUTE DRIVE TIME

$170,126,542
TOTAL SPENT

$164,030,798
TOTAL SPENT




95 ACRES - TEXAS CITY, TX
TRAFHC COUNTS
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95 ACRES - TEXAS CITY, TX
RESTAURANTS & M DUSTKRIAL BUSINESSES
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RESTAURANTS IN CLOSE PROXIMITY
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5 MIN DRIVETIME
VERSUS 10 MILE RADIUS

95 ACRES - TEXAS CITY, TX

/OID ANALYSIS

MIN DRIVETIME
ERSUS 10 MILE RADIUS

MARKET MARKET OPPORTUNITY
FILLED REMAININ FILLED REMAINING
AUTO PARTS-TIRES 2.5% 80% 47.5%

CLOTHING APPAREL 100% 12%
CONVENIENCE STORES 79.6%
DEPARTMENT STORES 100%

DISCOUNT DEPARTMEN

DOLLAR STORES

DRUG STORE

60% 40%

47 .8% 52.2%

27% 73%

50% 50%

40% 60%

0% 100%

RESTAURANTS: CASUAL 96.6% 37.9% 62.1%
RESTAURANTS: COFFEE 4% 96% 36% 64%
96.8% 17.7% 82.3% 46.8% 53.2%
100% 7.1% 92.9% 46.4% 53.6%

96.7% 13.3% 86.7% 40% 60%
96.9% 18.8% 81.2% 34.4% 65.6%
SPORTING GOOD 0% 100% 33.3% 66.7% 33.3% 66.7%
WIRELESS STORES 2.7% 97.3% 16.2% 83.8% 45.9% 54.1%




95 ACRES - TEXAS CITY, TX
SUMMARY & CONCLUSIONS
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location c
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orce the conclusion
| space likely fits this site best.

average of 0.83%
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APPENDIX - TAPESTRY SEGMEINTATION GROUPS
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. Affluent Estates: Established wealth—educated,
well-travelled married couples

. Upscale Avenues: Prosperous, married cou
in higher density neighborhoods

. Uptown Individuals: Younger, urban singles on the move
. Family Landscapes: Successful younger families in newer housing

GenXurban: Gen X in middle age; families with fewer kids
and a mortgage

. Cozy Country Living: Empty nesters in bucolic setti

. Ethnic Enclaves: Established diversity—young, Hispanic
homeowners with families

. Middle Ground: Lifestyles of thirtysomeathings

Senior Styles: Senior lifestyles reveal the effects of
saving for retirement

10. Rustic Outposts: Country life with older families, older homes
11. Midtown Singles: Millennials on the move; single, diverse, and urban

12. Hometown: Growing up and staying close to hor
single householders

13. Next Wave: Urban denizens; young, diverse, hardworking families

‘ 14. Scholars and Patriots: College c ises and military neighborhoods



APPENDIX - LEARNING CENTER
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Explanation of Map§and Charts:

hitp://retailsolutionsre.com/wp-content/uplog 020/

Retail S scard Altitue

sScorecard-Altitude-Process2upd@ife.pd

L

http://retaqilsolutionsre.com/wp-co Aﬂ ploadsf2020/12/Ret

4

tail Scoreca a Checklist:

hitp://retailso uploads/2020/11/Retail-Scor d-Data-Che t.pdf

MPI & SPI:

The informati


http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf

