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SAVANNAH METROPOLITAN AREA
MARKET POTENTIAL INDEX
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SAVANNAH METROPOLITAN AREA
TAPESTRY SEGMENTATION
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SAVANNAH METROPOLITAN AREA
EXISTING COMPETITION
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SAVANNAH METROPOLITAN AREA
POTENTIAL MARKET AREAS - 15 MINUTE DRIVE TIME
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Note: While there may be other potential markets in the Metropolitan Area, we have only included those that have
high populations.




SAVANNAH METROPOLITAN AREA
TOURIST DESTINATIONS
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Savannah, GA Tourist
Destinations

. Georgia Railroad Museum
. Elbert Square

. Liberty Square

. Telfair Museum

. Telfair Square

. Franklin Square

. City Market

. Ellis Square

. Johnson Square

O©COoONOOORAWN-=

. Calhoun Square

. Whitefield Square
. Troup Square

. Crawford Square
. Greene Square

Note: While there may be other potential tourist destinations, these are the most high profile with highest fooft traffic. All of these fall in the Savannah market area.



SAVANNAH, GA - 15 MINUTE DRIVE TIME
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SAVANNAH, GA - 15 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX
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Consumer Behavior

ons in lasté months

HH consumed ice cream bars/sandwiches/bon 18,615

HH consumed ice cream or gelato roet in lasté month 30,105
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Went to Baskin-Ro sin last 6 mo

Went igglce 2,85 98
Went to g 13,940 89
Drank flavared alcoRelic beverage or cooler in last 6 mon 2,581 118
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SAVANNAH, GA - 15 MINUTE DRIVE TIME
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TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIV.
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SAVANNAH, GA - 15 MINUTE DRIVE TIME
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POOLER, GA - 15 MINUTE DRIVE TIME
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POOLER, GA - 15 MINUTE DRIVE TIME

MARKET POTENTIAL INDEX
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POOLER, GA - 15 MINUTE DRIVE TIME
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Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.
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POOLER, GA - 15 MINUTE DRIVE TIME
EXISTING COMPETITION
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RINCON, GA - 15 MINUTE DRIVE TIME
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RINCON, GA - 15 MINUTE DRIVE TIME

MARKET POTENTIAL INDEX
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RINCON, GA - 15 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION
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TAPESTRY SEGMENT PERCENT CUMULATIV.
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group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.
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RINCON, GA - 15 MINUTE DRIVE TIME
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GEORGETOWN, GA - 15 MINUTE DRIVE TIME
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GEORGETOWN, GA - 15 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX
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GEORGETOWN, GA - 15 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION
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TAPESTRY SEGMENT PERCENT CUMULATIV.
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GEORGETOWN, GA - 15 MINUTE DRIVE TIME
EXISTING COMPETITION
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RICHMOND HILL, GA - 15 MINUTE DRIVE TIME
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RICHMOND HILL, GA - 15 MINUTE DRIVE TIME
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RICHMOND HILL, GA - 15 MINUTE DRIVE TIME
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RICHMOND HILL, GA - 15 MINUTE DRIVE TIME
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SAVANNAH METROPOLITAN AREA
SUMMARY - 15 MINUTE DRIVE TIME
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Dayhrrre Ann. Growih Medicn HH Average HH Median Age Total
Population Incon Incol Households|
[2020] 20201

[2020] xate [7] [2020 [2020]

Population Population
[2020] [2020]

Savannah 125,878 128,809 46,853 I 0.46% !'l 5 $63,948 35 48,125

Pooler 88,538 : 4% $66,944 $88,362 ,565
Georgetown 63,6 56,4 0.86% $52,377 372 237602
Richmond Hill 27 54931 43,085 1.79% $68#801 8,099 18,516

Rincon 46,945 2/253 40,435 2.34% $75, $820751 36 15,998
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APPENDIX - TAPESTRY SEGMENTATION GROUPS
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. Affluent Estates: Established wealth—educated,
well-travelled married couples

. Upscaie Avenues: Prosperous, married coupl
in higher density neighborhioods

>town Individuals: Younger, urban singles on the move
. Family Landscapes: Successful younger families in newer housi

GenXurkan: Gen X in middle age; families with fewer kids
and a mortgage

Cozy Country Living: Empty nesters in bucolic setting

. Ethnic Enclaves: Established diversity— young, Hispani
homeowners with familie

. Middle Ground: Lifestyles of thirtysomething

. Senior Styles: Senior lifestyles reveal the effects oi
saving for retirement

10. Rustic Outposts: Country life with cider families, older homes

11. Midtown Singles: Millennials on the move; single, diverse, and urban

12. Hometown: Growing up and staying close to home;
single householders

an

2xt Wave: Urban denizens; young, diverse, hardworking families

14. Scholars and Patriots: College campuses and military neighborhoods

v
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http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf
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