MARKET ANALYTICS PLATFORM
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 Prefer environmentally safe products

= Spend wageson fent

® Practice yoga, Pilates; ski

= Active on Facebook, Twitter,
YouTube, Linkedin

® Take public transportation,
taxis; walk; bike
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Collage Degree

White

W Support environmental groups

™ Save for retirement

= Stay connected via laptop,
iPad, mobile phone

= Listen to dassic rock, jazz, blues

‘m Take public ransportation;
walk; bike
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COMPASS: IDENTIFYING THE CONSUMER BASE

’M THIS PROGRAM ASKS...

® Whois the ideal customer?

® How many customers are
there? (Market Capacity)

® How much money is being
spent in an area? (share of
wallet)

® What is the money being
spent on?
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Above is an example of a tapestry segmentation map with the top 5 segments
shown in the cards to the left with their respective descriptions. This illustrates
the information Retail Compass gathers to identify the consumer base

The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guaranties, warranties or
representations to the completeness or accuracy thereof. The presentation of this real estate information is subject to errors; omissions; change of

price; prior sale or lease; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC,

a Texas Limited Liability Company.



