
HUNTSVILLE, AL
MARKET ASSESSMENT



HUNTSVILLE METROPOLITAN AREA

MARKET FACTS

2010 POPULATION 417,593

2020 POPULATION 466,377

2025 POPULATION 492,939

ANN. POPULATION GROWTH RATE 1.11%

ANN. POPULATION GROWTH RATE (NTL) 0.83%

2020 MEDIAN HOUSEHOLD INCOME $62,594

2020 AVERAGE HOUSEHOLD INCOME $85,872

2020 MEDIAN AGE 39

2020 DAYTIME POPULATION 486,520



Note: Market Potential Index (MPI) & Spend Potential Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls 
above 100, the consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is 
spending less than the national average.

Consumer Behavior Expected # of Adults/HHs Market Potential Index
Drank energy drink in last 6 months 59,026 101

Drank sports drink in last 6 months 110,582 102

Consumer Spending Average Amount Spent Spend Potential Index
Food - Frozen Fruit & Juice $16.20 98

Food - Frozen Fruit Juice $2.14 102

Food - Fresh Fruit Juice $15.96 102

Food - Canned/Bottled Fruit Juice $67.35 97

Food - Canned/Dried Vegetables & Vegetable Juice $122.33 101

Food - Vegetable Juice $21.00 100

HUNTSVILLE METROPOLITAN AREA
MARKET POTENTIAL INDEX
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HUNTSVILLE METROPOLITAN AREA
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HUNTSVILLE METROPOLITAN AREA
BUSINESS SYNERGY - GROCERY STORES

GROCERY 3 - 1

GROCERY 4 - 1

 BUSINESS SYNERGY - 
GROCERY STORES

GROCERY 1 - 1

GROCERY 2 - 0



HUNTSVILLE METROPOLITAN AREA
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIVE 
PERCENT 

Middleburg - 4C 13.6% 13.6%

Southern Satellites - 
10A 10.7% 24.3%

Soccer Moms - 4A 6.4% 30.7%

MIDDLEBURG SOUTHERN 
SATELLITES

SOCCER MOMS

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E 
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode 
group (i.e 1A, 1B) will be different shades of their LifeMode color to allow differentiation.



HUNTSVILLE METROPOLITAN AREA
FRANCHISE TERRITORIES

FRANCHISE TERRITORIES

Huntsville

Madison



MADISON FRANCHISE TERRITORY
HUNTSVILLE METROPOLITAN AREA



HUNTSVILLE FRANCHISE TERRITORY

MARKET FACTS

2010 POPULATION 274,487

2020 POPULATION 304,217

2025 POPULATION 320,725

ANN. POPULATION 
GROWTH RATE 1.06%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $60,399

2020 AVERAGE 
HOUSEHOLD INCOME $83,829

MARKET PENETRATION

STRATEGY # OF STORE(S)

Moderate 2

Aggressive 4



Note: Market Potential Index (MPI) & Spend Potential Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls 
above 100, the consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is 
spending less than the national average.

HUNTSVILLE FRANCHISE TERRITORY
MARKET POTENTIAL INDEX

Consumer Behavior Expected # of Adults/HHs Market Potential Index
Drank energy drink in last 6 months 38,446 100

Drank sports drink in last 6 months 72,305 101

Consumer Spending Average Amount Spent Spend Potential Index
Food - Frozen Fruit & Juice $15.82 96

Food - Frozen Fruit Juice $2.07 99

Food - Fresh Fruit Juice $15.49 99

Food - Canned/Bottled Fruit Juice $66.16 95

Food - Canned/Dried Vegetables & Vegetable Juice $118.29 98

Food - Vegetable Juice $20.41 97



HUNTSVILLE FRANCHISE TERRITORY
DRINK COMPETITION

DRINK COMPETITION
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HUNTSVILLE FRANCHISE TERRITORY
BUSINESS SYNERGY
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HUNTSVILLE FRANCHISE TERRITORY
BUSINESS SYNERGY - GROCERY STORES

GROCERY 3 - 1

GROCERY 4 - 1
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HUNTSVILLE FRANCHISE TERRITORY
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIVE 
PERCENT 

Middleburg - 4C 12.4% 12.4%

Exurbanites - 1E 7.5% 19.9%

Southern Satellites - 
10A 7.2% 27.1%

MIDDLEBURG EXURBANITES SOUTHERN SATELLITES

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E 
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode 
group (i.e 1A, 1B) will be different shades of their LifeMode color to allow differentiation.



HUNTSVILLE FRANCHISE TERRITORY
 CUSTOMER PROFILES BY CENSUS TRACT

Professional Pride (1B) - 4.4%

Metro Renters (3B) - 2.1%

Bright Young Professionals (8C) - 1.2%

Boomburbs (1C) - 0%



HUNTSVILLE FRANCHISE TERRITORY -  POTENTIAL MARKETS - 10 MINUTE DRIVE TIME
HUNTSVILLE METROPOLITAN AREA
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Huntsville
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POTENTIAL MARKET - HUNTSVILLE, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 81,866

2020 POPULATION 85,739

2025 POPULATION 88,185

ANN. POPULATION 
GROWTH RATE 0.56%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $38,725

2020 AVERAGE 
HOUSEHOLD INCOME $64,582



POTENTIAL MARKET - MOORES MILL, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 36,912

2020 POPULATION 40,183

2025 POPULATION 42,162

ANN. POPULATION 
GROWTH RATE 0.97%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $56,670

2020 AVERAGE 
HOUSEHOLD INCOME $75,911



POTENTIAL MARKET - WESTERN HILL ESTATES, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 47,616

2020 POPULATION 54,555

2025 POPULATION 58,294

ANN. POPULATION 
GROWTH RATE 1.33%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $95,437

2020 AVERAGE 
HOUSEHOLD INCOME $109,208



POTENTIAL MARKET - ENGLISH VILLAGE, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 41,795

2020 POPULATION 44,653

2025 POPULATION 46,439

ANN. POPULATION 
GROWTH RATE 0.79%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $71,746

2020 AVERAGE 
HOUSEHOLD INCOME $91,974



MADISON FRANCHISE TERRITORY
HUNTSVILLE METROPOLITAN AREA



MADISON FRANCHISE TERRITORY

MARKET FACTS

2010 POPULATION 143,106

2020 POPULATION 162,160

2025 POPULATION 172,214

ANN. POPULATION 
GROWTH RATE 1.21%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $67,104

2020 AVERAGE 
HOUSEHOLD INCOME $89,894

MARKET PENETRATION

STRATEGY # OF STORE(S)

Moderate 1

Aggressive 2



Note: Market Potential Index (MPI) & Spend Potential Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls 
above 100, the consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is 
spending less than the national average.

MADISON FRANCHISE TERRITORY
MARKET POTENTIAL INDEX

Consumer Behavior Expected # of Adults/HHs Market Potential Index
Drank energy drink in last 6 months 20,580 102

Drank sports drink in last 6 months 38,277 102

Consumer Spending Average Amount Spent Spend Potential Index
Food - Frozen Fruit & Juice $16.93 102

Food - Frozen Fruit Juice $2.28 109

Food - Fresh Fruit Juice $16.90 108

Food - Canned/Bottled Fruit Juice $69.63 100

Food - Canned/Dried Vegetables & Vegetable Juice $130.44 108

Food - Vegetable Juice $22.19 105



MADISON FRANCHISE TERRITORY
DRINK COMPETITION

DRINK COMPETITION
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MADISON FRANCHISE TERRITORY
BUSINESS SYNERGY
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MADISON FRANCHISE TERRITORY
BUSINESS SYNERGY - GROCERY STORES
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MADISON FRANCHISE TERRITORY
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIVE 
PERCENT 

Southern Satellites - 
10A 17.5% 17.5%

Middleburg - 4C 16.2% 33.7%

Professional Pride - 
1B 7.5% 41.2%

SOUTHERN 
SATELLITES

MIDDLEBURG PROFESSIONAL PRIDE

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E 
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode 
group (i.e 1A, 1B) will be different shades of their LifeMode color to allow differentiation.



MADISON FRANCHISE TERRITORY
 CUSTOMER PROFILES BY CENSUS TRACT

Professional Pride (1B) - 7.5%

Metro Renters (3B) - 3.9%

Bright Young Professionals (8C) - 3.5%

Boomburbs (1C) - 2.4%



MADISON FRANCHISE TERRITORY -  POTENTIAL MARKETS - 10 MINUTE DRIVE TIME
HUNTSVILLE METROPOLITAN AREA
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POTENTIAL MARKET - MADISON, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 57,918

2020 POPULATION 67,168

2025 POPULATION 72,177

ANN. POPULATION 
GROWTH RATE 1.45%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $87,318

2020 AVERAGE 
HOUSEHOLD INCOME $106,644



POTENTIAL MARKET - ATHENS, AL - 10 MINUTE DRIVE TIME

MARKET FACTS

2010 POPULATION 28,128

2020 POPULATION 29,491

2025 POPULATION 30,423

ANN. POPULATION 
GROWTH RATE 0.62%

ANN. POPULATION 
GROWTH RATE (NTL) 0.83%

2020 MEDIAN 
HOUSEHOLD INCOME $48,432

2020 AVERAGE 
HOUSEHOLD INCOME $69,102



Franchise 
Territory

Population 
[2010]

Population 
[2020]

Population 
[2025]

Ann. Growth 
Rate [%]

Median HH 
Income [2020]

Average HH 
Income [2020] Store Capacity

Huntsville 274,487 304,217 320,725 1.06% $60,399 $83,829 2-4

Madison 143,106 162,160 172,214 1.21% $67,104 $89,894 1-2

HUNTSVILLE METROPOLITAN AREA
SUMMARY



APPENDIX



 APPENDIX - TAPESTRY SEGMENTATION GROUPS



LEARNING CENTER

Explanation of Maps and Charts:

http://retailsolutionsre.com/wp-content/uploads/2020/12/Explanation-of-Maps-Charts2update.pdf

Retail Scorecard Altitude Process:

http://retailsolutionsre.com/wp-content/uploads/2020/12/Retail-Scorecard-Altitude-Process2update.pdf

Retail Scorecard Data Checklist:

http://retailsolutionsre.com/wp-content/uploads/2020/11/Retail-Scorecard-Data-Checklist.pdf

MPI & SPI:

http://retailsolutionsre.com/wp-content/uploads/2020/12/MPI-SPI2update.pdf

Defining Franchise Territories:

http://retailsolutionsre.com/wp-content/uploads/2020/12/Defining-Franchise-Territoriesupdate.pdf

http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf


DISCLAIMER

The information contained herein was obtained from sources deemed 
reliable; however, RESOLUT RE makes no guarantees, warranties or 
representations to the completeness or accuracy thereof. The presentation 
of this real estate/market information is subject to errors; omissions; or 
withdrawal without notice. RESOLUT RE, which provides real estate 
brokerage services, is a division of Reliance Retail, LLC, a Texas Limited 
liability company.


