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MARKET FACTS

ANN. POPULATION GROW

2020 MEDIAN OUSEHO $62 594
2020 AVERAGEHOUSEHOL $85 872
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HUNTSVILLE METROPOLITAN AREA
MARKET POTENTIAL INDEX

Consumer Behavior

Drank energy drink in last 6 months

Expected # of Adults/HHs

au>

v 7,026

Drank sports drink in last 6 months

Consumer Spending
Food - Frozen Fruit & Juice '

110,582
Average Amount Spent
$16.20

RESOLUT

Market Potential 'ndex

Food - Frg it Ju

102

d - F vice 102

Food - Ca ned/E tled Frce 97

Food - Canned/Dried Vegetables & Vegetable Jui 101

ood - Vegetable Juice 100
Note: Ma ntial Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls
above 100 S : i ore than the national average. Conversely, should the Index fall below 100, the consumer is




HUNTSVILLE METROPOLITAN AREA
DRINK COMPETITION
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HUNTSVILLE
DRINK COMPETITION

@ oriNKI1:0

. DRINK 2: O

O DRINK 3: 0

O DRINK 4: 1
. DRINK 5: 7




HUNTSVILLE METROPOLITAN AREA
BUSINESS SYNERGY

RESOLUT

BUSINESS SYNERGY -

SYNERGY 2: 1
@ SYNERGY 3:2
@ SYNERGY 4:0
@ SYNERGY 5:0

O SYNERGY 6:2

@ SYNERGY 7:0




HUNTSVILLE METROPOLITAN AREA
BUSINESS SYNERGY - GROCERY STORES
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BUSINESS SYNERGY -
GROCERY STORES

(O GROCERY 1-1

@ GROCERY2-0

@ GROCERY 3-1

(O GROCERY 4-1




HUNTSVILLE METROPOLITAN AREA

TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIVE
PERCE
Middleburg - 4C 13.6% 3.6%

Southern Satellites -

10A 4.3%

30.

College Degree

White

= Buy children’s toys, clothes

= Cay some debt; invest for future
= Go hunting, bowling,

Medin hant

n Households: 3,396,001

= Gojogging, biking,
target shooting

= Carry high level of debt

= Visit theme parks, zoos

= Shop, bank online

Households: 3,418,433

RESOLUT

36

Hartgelle

Vetan e = Own 2+ vehicles (minivans, SUVs)

] MIDDLEBURG [ | SOUTHERN
SATELLITES
Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E

are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.

|| SOCCER MOMS




HUNTSVILLE METROPOLITAN AREA
FRANCHISE TERRITORIES

RESOLUT

9

Joe Wheeler
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Scottsbor
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MADISON FRANCHISE TERRITORY
HUNTSVILLE METROPOLITAN AREA

woler

3 "\’Decatur

ar
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HUNTSVILLE FRANCHISE TERRITORY

RESOLUT

\
\\ARKET FACTS

2010 POPULATION 8

2020 POPULATIO 4,217

2025 POPULAT ‘ 3203725
y

N L
\NN. POPULATIO

GROWTH RATE 06%
gR P%PI;J;\/?IETI(CID\II}IL) 0.83%
a(g)zSSI\E\HEgI/_A\DNINCOME $60,399
e a(())QSS/E\H/E)RLAIS?NECQME $83,829

MARKET PENETRATION

Il STRATEGY # OF STORE(S)

Moderate 2

Aggressive 4




HUNTSVILLE FRANCHISE TERRITORY
MARKET POTENTIAL INDEX

RESOLUT

Consumer Behavior Expected # of Adults/HHs ~ Market Potential Incex

Drank energy drink in last 6 months

Drank sports drink in last 6 months

Consumer Spending
Food - Frozen Fruit & Juice '
Food - Frg

Average Amount Spent Spend Potential Index
$15.8 96
99

d - F vice 99

it Ju

\ N
Food - Ca d/Bottled FruitiJuice 95
Food - Canned/Dried Vegetables & Vegetable Jui 98
ood - Vegetable Juice 97
Note: Ma ntial Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls
above 100 S i ore than the national average. Conversely, should the Index fall below 100, the consumer is



HUNTSVILLE FRANCHISE TERRITORY
DRINK COMPETITION
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DRINK COMPETITION

@ ornk 0
@ DORNK2:0

O DRINK 3: 0
O DRINK 4: 1
. DRINK 5: 5




HUNTSVILLE FRANCHISE TERRITORY
BUSINESS SYNERGY

RESOLUT

BUSINESS SYNERGY -

SYNERGY 2: 1
SkylTng
Nolan Hills

@ SYNERGY 3: 1
@ SYNERGY 4:0
@ SYNERGY 5:0

O SYNERGY 6: 1

@ SYNERGY 7:0




HUNTSVILLE FRANCHISE TERRITORY
BUSINESS SYNERGY - GROCERY STORES

RESOLUT

BUSINESS SYNERGY -
GROCERY STORES

Skyling

Nolan Hills
dison

(O GROCERY 1-1

Maplewood

almer Rd

@ GROCERY2-0

@ GROCERY 3-1

(O GROCERY 4-1




HUNTSVILLE FRANCHISE TERRITORY

-
-
-l
o
72
wl
(= 4

TAPESTRY SEGMENTATION
TAPESTRY SEGMENTATION
TAPESTRY SEGMENT PERCENT CUMULATIVE
PERCE 79
Middleburg - 4C 12.4% 2.4%
Exurbanites - 1E % 9.9%
Southern Satellites -
10A
Wh!ﬂlhsm (72
White
= Buy children’ toys, clothes
= Camy some debt; invest for future
lGohunﬁng,bowling,
m Go hunting, fishing
o ] MIDDLEBURG ~ [Jl] EXURBANITES [ | SOUTHERN SATELLITES
= [isten to country music;

watch CMT
= Qwn, maintain truck

Households: 3,818,057 Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E
n are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.

Households 2,338,000



HUNTSVILLE FRANCHISE TERRITORY
CUSTOMER PROFILES BY CENSUS TRACT

RESOLUT

\
Huntsville Park \/\L\

Pea Rldge

- Boomburbs (1C) - 0%
- Professional Pride (1B) - 4.4%
- Metro Renters (3B) - 2.1%

ok SanpLal My - Bright Young Professionals (8C) - 1.2%

)




HUNTSVILLE FRANCHISE TERRITORY - POTENTIAL MARKETS - 10 MINUTE DRVE TIi
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HUNTSVILLE METROPOLITAN AREA

Western Hill Estates

127/ -
o 65

I 10 minute @

English Village

= ——r— Oé'éalur
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POTENTIAL MARKET - HUNTSVILLE, AL - 10 MINUTE DRIVE TIME

I ‘
kyline Acres | ! - P

10 minute:

onte Sano
ptate Park

}\

Willowbrook

5 POPULATION

RESOLUT

AN OPULATION

GROWTH RATE 0.:56%
S| o
ac()DZSSI\I;\HEcD)lliA\DNINCOME $38.725
2020 AVERAGE $64,582

HOUSEHOLD INCOME




POTENTIAL MARKET - MOORES MILL, AL - 10 MINUTE DRIVE T'ME
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o
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w
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Buckhorn

5 POPULATION

AN OPULATION

GROWTH RATE 0.97%

ANN. POPULATION

GROWTH RATE (NTL) 0.83%

Brookhyis 4’.,.
L : ®

Maysville

Mastin Lake Rd NY

, gy 2020 MEDIAN
Davis Hill$ , HOUSEHOLD INCOME

age  prg ”

Univers: r-NW-

$56,670

Brownsboro

2020 AVERAGE

HOUSEHOLD INCOME $75.911

Monte Sano
State Park

U /“Huntsville




POTENTIAL MARKET - WESTERN HILL ESTATES, AL - 10 MINUTE Di:'VE TI'AE

RESOLUT

hrn
IGolf
D

10 minut-

\

5 POPULATION

<

AN OPULATION

GROWTH RATE 1.33%

ANN. POPULATION

GROWTH RATE (NTL) 0.83%

2020 MEDIAN

HOUSEHOLD INCOME | ¥7>4%7

H
Rideout Village

Ny,
Vers it :
r Nw

Brandontow|

2020 AVERAGE

HOUSEHOLD INCOME | $107-208

Unliversity.Oi

Hol




POTENTIAL MARKET - ENGLISH VILLAGE, AL - 10 MINUTE Dk!VE TI/ME

Sherwood Park —-—W"m':
Acres///( rz —

RESOLUT

Huntsville Park

Pea Ridge

5 POPULATION

AN OPULATION

GROWTH RATE 0.79%

ANN. POPULATION

GROWTH RATE (NTL) 0.83%

2020 MEDIAN

HOUSEHOLD INCOME | $71.74¢

2020 AVERAGE

HOUSEHOLD INCOME | $71:974

Valhermoso
Springs




MADISON FRANCHISE TERRITORY
HUNTSVILLE METROPOLITAN AREA

RESOLUT

Harvest

|

(231

Redstone
Arsenal

J231!

New Hope




MADISON FRANCHISE TERRITORY

RESOLUT

\
\\ARKET FACTS

2010 POPULATION

] U0

2020 POPULATIO 2,160

2025 POPULAT ‘ 172521 4
y

b N h
NN. POPULATIO "
GROWTH RATE °

'L2£77 Hazel Gr

ANNA POPULATION
GROWTH RATE (NTL)

0.83%

2020 MEDIAN

HOUSEHOLD INCOME $67.104

2020 AVERAGE

HOUSEHOLD INCOME $69.894

Redstone
Arsenal

MARKET PENETRATION

STRATEGY # OF STORE(S)

Moderate 1

231/

Aggressive 2




MADISON FRANCHISE TERRITORY
MARKET POTENTIAL INDEX

RESOLUT

Consumer Behavior Expected # of Adults/HHs ~ Market Potential Incex

Drank energy drink in last 6 months

Drank sports drink in last 6 months

Consumer Spending
Food - Frozen Fruit & Juice '
Food - Frg

Average Amount Spent Spend Potential Index
$16.9 10
109

d - F vice 108

it Ju

\ N
Food - Ca d/Bottled Fruitiduice 100
Food - Canned/Dried Vegetables & Vegetable Jui 108
ood - Vegetable Juice 105
Note: Ma ntial Index (SPI) are benchmarked at 100. This reflects the USA average. If an Index falls
above 100 S i ore than the national average. Conversely, should the Index fall below 100, the consumer is



MADISON FRANCHISE TERRITORY
DRINK COMPETITION
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DRINK COMPETITION

@ oriNKI1:0

. DRINK 2: O

O DRINK 3: 0

O DRINK 4: 0
. DRINK 5: 3




MADISON FRANCHISE TERRITORY
BUSINESS SYNERGY
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BUSINESS SYNERGY -

SYNERGY 2: 0
@ SYNERGY 3:1
@ SYNERGY 4:0

@ SYNERGY 5:0

O SYNERGY é: 1

@ SYNERGY 7:0




MADISON FRANCHISE TERRITORY
BUSINESS SYNERGY - GROCERY STORES

Harvest

Redstone
Arsenal

Hazel Green

231}

RESOLUT

BUSINESS SYNERGY -
GROCERY STORES

(O GROCERY 1-0

@ GROCERY2-0

@ GROCERY 3-0

(O GROCERY 4-0




MADISON FRANCHISE TERRITORY

RESOLUT

TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIVE
PERCE

Southern Satellites -
10A

17.5%

7.5%

Middleburg - 4C 3.7%

Professional Pride -
1B

Joe Wheeler
State Park

41.

/ 4 f
\_“Huntsville
Xo

rof/Admin

HS Diploma Only

White

ehold Housing = Go hunting, fishing
Couples __ Singlefamly, |y 6y o ot Walmart

Mabile Homes
Q = Own a pet dog
% Nl byt = Listen to countr)

Redstone
Arsenal

Medin hane

n Households: 3,818,057

24 Moulton ‘

Middleburg

|:| SOUTHERN . MIDDLEBURG . PROFESSIONAL PRIDE
SATELLITES

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.

......



MADISON FRANCHISE TERRITORY
CUSTOMER PROFILES BY CENSUS TRACT
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Lester

Elkmont 251

Anderson Five Points

207

Harvest

Echota
herokee Sdtsa

sville
Ollver

pers®
each

Poplar Point
Tanner

Lawson

\ - Boomburbs (1C) - 2.4%
\\
B ) |
Hillsboro Redstone
Arsensl - Professional Pride (1B) - 7.5%
Decatu' & j
" Griffin Addition r.. ife Refuge D
N\e ! : . - Metro Renters (3B) - 3.9%
C"s‘,l,i:’n:k : Village { 4 / !

) , ki . - Bright Young Professionals (8C) - 3.5%

Bagham 2 ilcev & Vash‘;;;\n::o




MADISON FRANCHISE TERRITORY - POTENTIAL MARKETS - 10 MINUTE DKIVE TIME
HUNTSVILLE METROPOLITAN AREA
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(Loretto
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Hazel Gr
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Redstone
Arsenal
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POTENTIAL MARKET - MADISON, AL - 10 MINUTE DRIVE TIMi

dtVillage  grandontd

Universit

ood Park

Redstone
Arsenal

Wheeler Lake

5 POPULATION

-
-
-
o
(72}
w
(2 4

AN OPULATION

GROWTH RATE 145%
S oo
ﬁcgﬁshﬁﬁ CD)lliA\DNINCOME $87.318
2020 AVERAGE $106,644

HOUSEHOLD INCOME




POTENTIAL MARKET - ATHENS, AL - 10 MINUTE DRIVE TIME
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Cartwright

Persimmon
Grove

lle

2025 POPULATION

ANNTROPULATION

GROWTH RATE 0.62%

ANN. POPULATION

GROWTH RATE (NTL) 0.83%

rench Mill

Canebrake Golf
Club

2020 MEDIAN

HOUSEHOLD INCOME $48,432

int

Peets Corner 2020 AVERAGE

HOUSEHOLD INCOME | $67:102




HUNTSVILLE METROPOLITAN AREA
SUMMARY
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e -

Franchise Population Population Population Ann. Growth Median HH verage HH
Territory [2010] [2020] [2025] Rate [73] Income [2020] Income [2020]

274,487 304,217 20,725 $60,399 $8 A
148106 16 172,214 « $89,894 2

Store Capacity

\ Y
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APPENDIX



APPENDIX - TAPESTRY SEGMENTATION GROUPS

O
t

P N

. Affluent Estates: Established wealth—educated,
well-travelled married couples

. Upscaie Avenues: Prosperous, married coupl
in higher density neighborhioods

>town Individuals: Younger, urban singles on the move
. Family Landscapes: Successful younger families in newer housi

GenXurkan: Gen X in middle age; families with fewer kids
and a mortgage

Cozy Country Living: Empty nesters in bucolic setting

. Ethnic Enclaves: Established diversity— young, Hispani
homeowners with familie

. Middle Ground: Lifestyles of thirtysomething

. Senior Styles: Senior lifestyles reveal the effects oi
saving for retirement

10. Rustic Outposts: Country life with cider families, older homes

11. Midtown Singles: Millennials on the move; single, diverse, and urban

12. Hometown: Growing up and staying close to home;
single householders

an

2xt Wave: Urban denizens; young, diverse, hardworking families

14. Scholars and Patriots: College campuses and military neighborhoods

v

RESOLUT
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LEARNING CENTER

card-Data-Checklist.pdf



http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf
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DISCLAIMER

ained rein btained from sources
LUT SRE makes no guarant
leténess or accuracy t

The information

s real estate
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