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POTENTIAL MARKET - CALGARY, AB

10 MIN DRIVE TIME - EXISTING COMPETITION

RESOLUT

R ' v T '
[ %, Knight Blvd NE
Q )_] Ayo’” lau,,—. 8
(g' Q;‘ "hou,”o “a NQ\
2 \ "Ny
2 N )
T 32AveNw 324 z
" University :
% ofCale~ry N\ 1
v »
, )10 minutes | & -
= oy : —
Ty N 1 ]
Edwonhy
Park

375tsw- BN

®
%

. BRAND A: 1

5N.Ave
= CN-Calgary

O BRAND B: 42

Foothills
Induste~|
Weasslhead r »a @ BRANDC: 12
Natural ®
Ama

e . BRAND D: 2




POTENTIAL MARKET - AIRDRIE, AB
10 MIN DRIVE TIME

Big-Hill-Springs-R

RESOLUT

2020 AVERAGE

HOUSEHOLD INCOME | $122°1¢
2025 AVERAGE

HOUSEHOLD INCOME | $13¢:743
2020 MEDIAN AGE 34
2020 DAYTIME s5.080

POPULATION




POTENTIAL MARKET - AIRDRIE, AB
10 MIN DRIVE TIME - MARKET POTENTIAL

RESOLUT

Y

Consumer Spending Average Amount Spent Spend Potentia! lnidex
\

$14,797.82

Food

Food Purchased Fro urants $5,411.10

Restaur
estaura S
Restaurant ers

ten ex are benchmarked at 100. This reflects the Canada average. If an Index
han the national average. Conversely, should the Index fall below 100, the consumer



POTENTIAL MARKET - AIRDRIE, AB

RESOLUT

PRIZM SEGMENTATION

PRIZM SEGMENiTATION

PRIZM SEGMENT CUMULATIVE PERCENT

Pets & PCs (16) 53.4%

Trucks & Trades (37)

37 moes' OO wui: W24 fnies

SUBURBAN GROWING SUBURBAN STARTER EXURBAN OLDER
82 YOUNGER FAMILIES F 82 YOUNGER NESTS Y Ez MIDDLE-AGED PARENTS F3
YOUNGERKIDS

Younger and middle-aged, Young, middle-income Middle-aged,
upper-middle-income families suburbanites middle-income exurbanites




POTENTIAL MARKET - AIRDRIE, AB
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POTENTIAL MARKET - RIVERBEND, AB
10 MIN DRIVE TIME - EXISTING COMPETITION
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POTENTIAL MARKET - COCHRANE, AB
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POTENTIAL MARKET - CHESTERMERE, AB
10 MIN DRIVE TIME - EXISTING COMPETITION
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POTENTIAL MARKET - COUNTRY HILLS VILLAGE, AB
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POTENTIAL MARKET - EVERGREEN ESTATES, AB
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POTENTIAL MARKET - MACKENZIE LAKE, AB

RESOLUT

PRIZM SEGMENTATION

PRIZM SEGMENiTATION

PRIZM SEGMENT

CUMULATIVE PERCENT

Pets & PCs (16) 44.6%

Urbane Villagers (02)

Kids & Caree

Agin@Suburt
16* % PCS

9.7%

4.9%

URBANE KIDS & Cx "EERS AGING IN
0 VILLAGERS 0 b 2 SUBURBIA

f\j
a2 o

PROSPEROLS SUBURBAN MIDLFE
PARENTS F8 S‘l L FB S4 OLDER FAMILIES

Younger, upséale suburb@ milies Wealthy, middle-aged and Large, well-off, middle-aged Older, upper-middle-income
older city sophisticates suburban families suburban couples and families

YOUNG URBAN B RBAN
DIVERSE 1 ELITE EII.JIT%
FAMILIES




POTENTIAL MARKET - MACKENZIE LAKE, AB
10 MIN DRIVE TIME - EXISTING COMPETITION
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POTENTIAL MARKET - GLAMORGAN, AB
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POTENTIAL MARKET - GLAMORGAN, AB
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POTENTIAL MARKET - GLAMORGAN, AB

10 MIN DRIVE TIME - EXISTING COMPETITION
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POTENTIAL MARKET - CASTLERIDGE, AB
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POTENTIAL MARKET - CASTLERIDGE, AB
10 MIN DRIVE TIME - EXISTING COMPETITION
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POTENTIAL MARKET - VARSITY, AB
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POTENTIAL MARKET - VARSITY, AB

10 MIN DRIVE TIME - EXISTING COMPETITION
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SUMMARY
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Annual Pop. | Annua! Pop. | Average HH | Average HH
Growth Rate | Growth Rate Income Income
[2020] NTL [2020] 020] [2025]

Daytime
Median Age | Population
[2020]

Total Pop. Total Pop. Total Pop.
[2015] [2020] [2025]

Calgary 207,716 264,683 $135,957 $150,539 427,095

Glamorgan 177.9

Varsity , , 181,5 $160,633 160,192
= Vi'u';ré: ' 180,411 106,348
Castleridge 147,1 160,007 172,233 $103,701 35 160,693
MacKenzie Loke [RTOCXTY 125,097 $149,695  $165,936 36 106,411
EVEesgif” 95,741 0.94% $142,573  $157,738 39 75,965
Riverbend , , 0.94% $132,268  $143,804 41 168,918
Airdrie ; , , 0.94% $122,516  $136,943 34 55,080
Chestermere 3 , 0.94% $118,999 $133,463 38 33,003

Cochrane . , 0.94% $152,668 $170,005 38 24,350
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APPENDIX - TAPESTRY SEGMENTATION GROUPS

O
t

P N

. Affluent Estates: Established wealth—educated,
well-travelled married couples

. Upscaie Avenues: Prosperous, married coupl
in higher density neighborhioods

>town Individuals: Younger, urban singles on the move
. Family Landscapes: Successful younger families in newer housi

GenXurkan: Gen X in middle age; families with fewer kids
and a mortgage

Cozy Country Living: Empty nesters in bucolic setting

. Ethnic Enclaves: Established diversity— young, Hispani
homeowners with familie

. Middle Ground: Lifestyles of thirtysomething

. Senior Styles: Senior lifestyles reveal the effects oi
saving for retirement

10. Rustic Outposts: Country life with cider families, older homes

11. Midtown Singles: Millennials on the move; single, diverse, and urban

12. Hometown: Growing up and staying close to home;
single householders

an

2xt Wave: Urban denizens; young, diverse, hardworking families

14. Scholars and Patriots: College campuses and military neighborhoods

v
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LEARNING CENTER

card-Data-Checklist.pdf



http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf
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DISCLAIMER

ained rein btained from sources
LUT SRE makes no guarant
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