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BAKERSFIELD METROPOLITAN AREA

RESOLUT

MARKET POTENTIAL INDEX

Expected ' of Market Potential

Consumer Behavior Adults/HH Index

569,070
299,666
278,273 93
341, 90
60
21, 83
59,03 90
92,652 89
Spent at fastcasual restaurant in last 30 dayS*$44280 52,102 95
oY=1e fast casual restaurant in lasf 30 ¢ O 117,238 106

Spend Potential

Consumer Spending Average Amount Spent

Index
Food away from hame $3,110 86
Food aWwa ho nch $1,000 86
Food a ﬂi< hometding $1,522 85

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls
above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.



BAKERSFIELD METROPOLITAN AREA
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION >

TAPESTRY SEGMENT PERCENT CUMULATIV.
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Valley Growers - 7E 14.6%

Up & Coming
Families - 7A

Barrios Urbg

Housing
Single Family
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el . VALLEY . UP & COMING . BARRIOS URBANOS

GROWERS FAMILIES

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.
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BAKERSFIELD METROPOLITAN AREA

2020 POPULATION DENSITY
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BAKERSFIELD METROPOLITAN AREA
2020 AVERAGE HOUSEHOLD INCOME
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BAKERSFIELD METROPOLITAN AREA
COMPETITION
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Sequoia
National Forest

COMPETITION
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EXISTING SITES - 10 MINUTE DRIVE TIME
BAKERSFIELD METROPOLITAN AREA
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EXISTING SITE - WASCO, CA - 10 MINUTE DRIVE TIME
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2020 DAYTIME
POPULATION

2010 POPULAd
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N
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ANN. POPULATION

ROWTH RATE 1.00%
Mrowmon | o
aOC?SSI\I;\HEcD)lliA\DNINCOME $39,250
ac())QSSAE\le)RLAISGII\EICOME $50,634
MEDIAN AGE 29
TOTAL HOUSEHOLDS 5,948




EXISTING SITE - WASCO, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

RESOLUT

Expected ' of Market Potential

Consumer Behavior Adults/HH Index

68

1,18 58

1,727 54

Spent at fasficasual restaurant in last 30 dayS*$49280 1,136 67
oY=1e fast casual restaurant in last 30 ¢ O 3,181 93

Spend Potential

Consumer Spending Average Amount Spent

Index
Food away from hame $2,256 62
Food aWwa ho nch $731 62
Food a ﬂi< hometding $1,088 60

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls
above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.



EXISTING SITE - WASCO, CA - 10 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIV.
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Valley Growers - 7E 56.7%

Barrios Urbanos - 7D

Southwestern

Families - .

»

Housing
Single Family

orth fter

Shafter

. VALLEY . BARRIOS . SOUTHWESTERN
GROWERS URBANOS FAMILIES

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.




EXISTING SITE - WASCO, CA - 10 MINUTE DRIVE TIME
EXISTING COMPETITION
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EXISTING SITE - TAFT, CA - 10 MINUTE DRIVE TIME
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2020 DAYTIME
POPULATION

2010 POPULAd
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ANN. POPULATION

ROWTH RATE 0.59%
GROWTH RATE (NTL 0.83%
a(gSSI\I;\HECD;I/_A\DNINCOME $46,063
a(gSS/E\H/E)RLAD?IECOME $68,005
MEDIAN AGE 31

TOTAL HOUSEHOLDS

4,780




EXISTING SITE - TAFT, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

RESOLUT

Consumer Behavior Expected ' of Market Potential
Adults/HH Index

3 85

935 86

1,596 92
Spent at fa 1,067 117

1,971 107

St casual restaurant in last 30 doys+$4 0
oY=Ta fast casual restaurant in last 30 days: $51-$100

Consumer Spending Average Amount Spent Spen%Zg;enT|ol
Food away from hame $2,930 81
Food aWwa ho nch $952 82
Food a off hometding $1,415 79

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls
above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.



EXISTING SITE - TAFT, CA - 10 MINUTE DRIVE TIME

RESOLUT

TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIV.
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n ussiokd SSIETES = Own 1-2 vehides are orange), in the Tapestry map above, Tapestry segments within the same LifeMode

group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.



EXISTING SITE - TAFT, CA - 10 MINUTE DRIVE TIME
EXISTING COMPETITION
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RESTAURANT A -2

RESTAURANT B - 1

RESTAURANT C -0

RESTAURANT D - 1
RESTAURANT E-0
RESTAURANT F -0




EXISTING SITE - LAKE ISABELLA, CA - 10 MINUTE DRIVE TIME
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2020 DAYTIME
POPULATION

2010 POPULAd

>

ANN. POPULATION

ROWTH RATE 0.64%
oo o
a(gSSI\I;\HEgI/_A\DNINCOME $26,041
a(ggs/;\H/ERLAD?IE COME $41.761
MEDIAN AGE 53
TOTAL HOUSEHOLDS 2,663




EXISTING SITE - LAKE ISABELLA, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

Expected # of

Consumer Behavior Adults/HH

RESOLUT

Market Potential
Index

1 82

522 106

946 121

Spent at fasticasual restaurant in last 30 days*$44260 393 96

penigdt fast casual restaurant in last 30 darys: $51-$100 573 99
Consumer Spending Average Amount Spent Spen%Zg;enT|ol

Food away from hame $1,730 48

Food awa ho nch $573 49

Food a @M hometding $834 46

i

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, t
spending less than the national average.

consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is




EXISTING SITE - LAKE ISABELLA, CA - 10 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION

i -
TAPESTRY SEGMENTATION ‘Y A Y

RESOLUT

TAPESTRY SEGMENT PERCENT CUMULATIV.

Senior Escapes - 9D 70.3% . ‘
Isabella Ld
Small Town

Simplicity - 12C

Silver & Gole
(10 minue: |

. SENIOR . SMALL TOWN . SILVER & GOLD
ESCAPES SIMPLICITY

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.




EXISTING SITE - LAKE ISABELLA, CA - 10 MINUTE DRIVE TIME
EXISTING COMPETITION

RESOLUT

South Lake

RESTAURANT A -0

RESTAURANT B - O

RESTAURANT C -0

RESTAURANT D - 1

Piute Cypress
ISA Wilderness
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RESTAURANT E-0
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RESTAURANT F -0




EXISTING SITE - RIDGECREST, CA - 10 MINUTE DRIVE TIME
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2020 DAYTIME
POPULATION

2010 POPULAd
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ANN. POPULATION

ROWTH RATE 0.28%
GROWTH RATE (NTL 0.83%
a(gSSI\I;\HECD;I/_A\DNINCOME $60.291
a(ggs/;\H/gRLAD?IECOME $78,095
MEDIAN AGE -

TOTAL HOUSEHOLDS

11,225




EXISTING SITE - RIDGECREST, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

Expected # of

Consumer Behavior Adults/HH

RESOLUT

Market Potential

86

8

2,20 102

3,660 106

Spent at fastcasual restaurant in last 30 dayS $41250 1,735 96

oY=1a fast casual restaurant in last 30 ¢ 9 3,968 108
Consumer Spending Average Amount Spent Spen%ZgLenTiol

Food away from hame $3,170 87

Food aWwa ho nch $1,021 88

Food a ﬂi< hometding $1.563 87

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, t
spending less than the national average.

consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is



EXISTING SITE - RIDGECREST, CA - 10 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION
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TAPESTRY SEGMENT PERCENT CUMULATIV.
0N
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= Play golf; ski; work out reqularly . o |_ D &

= Save/Invest prudently

B SETTOIMPRESS [ | COMFORTABLE

,,,,, , = NEWCOMERS EMPTY NESTERS
e [ .x;d;s’;;::;v Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e 1A-1E

T Households: 1677685 are orange), in the Tapestry map above, Tapestry segments within the same LifeMode

group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.



EXISTING SITE - RIDGECREST, CA - 10 MINUTE DRIVE TIME
EXISTING COMPETITION
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POTENTIAL MARKETS - 10 MINUTE DRIVE TIME
BAKERSFIELD METROPOLITAN AREA
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POTENTIAL MARKET - BAKERSFIELD, CA - 10 MINUTE DRIVE 1/ME

"2,

2th Standard Ra 2020 DAYTIME

ake Ming

POPULATION
Jeadows Fleld
2010 POPULA I!
: 263,617
Rosedale
ANN. POPULATION
ROWTH RATE 0.43%
. POPULATION
GROWTH RATE (NTL) 0.83%
2020 MEDIAN
HOUSEHOLD INCOME $38,020
R, I 2020 AVERAGE
: HOUSEHOLD INCOME | #9372
[ besepieres
: MEDIAN AGE 30
Groenﬂe:’%.d
fone  Pumr s Lamont ~| | TOTAL HOUSEHOLDS 81,646




POTENTIAL MARKET - BAKERSFIELD, CA - 10 MINUTE DRIVE T\ME

RESOLUT

MARKET POTENTIAL INDEX

Expected ' of Market Potential

Consumer Behavior Adults/HH Index

158,662
80,160
90
86
93
?1
26,239 92
Spent at fasticasual restaurant in last 30 doyS*$44250 12,893 85
oY=1e fast casual restaurant in last 30 ¢ 9 31,578 104

Spend Potential

Consumer Spending Average Amount Spent

Index
Food away from hame $2,291 63
Food aWwa ho nch $732 63
Food a ﬂi< hometding $1.118 62

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls
above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.



POTENTIAL MARKET - BAKERSFIELD, CA - 10 MINUTE DRIVE TiME
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION —

TAPESTRY SEGMENT PERCENT CUMULATIV.

RESOLUT

Valley Growers - 7E 10.7%

American Dreamers
-7C

Fresh Ambition
13D

0.3%

Housing
Single Family

. VALLEY . AMERICAN . FRESH AMBITIONS
GROWERS DREAMERS

e by - 1 Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E

Holsstes LT 36 sl S LY are orange), in the Tapestry map above, Tapestry segments within the same LifeMode

group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.




POTENTIAL MARKET - BAKERSFIELD, CA - 10 MINUTE DRIVE TiME

RESOLUT

EXISTING COMPETITION
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Meadows Field

&MY

10 minute<

@ RESTAURANTA-5

@ RESTAURANTB- 6

cosos @ RESTAURANTC -2

j HarbsRoun (O RESTAURANTD -6

@ RESTAURANTE-2
Panama  Pumekin e rvmena Lamont y (O RESTAURANTF-0




POTENTIAL MARKET - ROSEDALE, CA - 10 MINUTE DRIVE TIM
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POPULATION

S Shaft

2010 POPULAd
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il Junction

>

Ollda

ANN. POPULATION

% J

Bakersfield

in Ave

”

Enos-Ln

Wible Orchard

ROWTH RATE 0.78%
GROWTH RATE (1L 0.83%
ﬁ(gﬁs”éﬁ CD)lliA\DNINCOME $100,038
ﬁ%ﬁsﬁ?@?ﬁmw $124,581
MEDIAN AGE 34

Gosford
Venola

]

TOTAL HOUSEHOLDS

44,243




POTENTIAL MARKET - ROSEDALE, CA - 10 MINUTE DRIVE TIMe
MARKET POTENTIAL INDEX

RESOLUT

Consumer Behavior Expected ' of Market Potential
Adults/HH Index

3. 81

9,43 95

15,055 ?5
Spent at fa 9,101 109

18,517 110

St casual restaurant in last 30 doys+$4 0
oY=Ta fast casual restaurant in last 30 days: $51-$100

Consumer Spending Average Amount Spent Spen%Zg;enT|ol
Food away from hame $4,983 137
Food aWo ho nch $1,610 139
Food a efn hometding $2,472 137

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls
above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.



TAPESTRY SEGMENT PERCENT

Soccer Moms - 4A 31.7%

Boomburbs - 1C

Up & Coming

1c 78
[ 1] .
i G T N
Household Housit Household Housing
MaredCouples  SingleFam Va gle Famly
_m X
Nl g uumi

Mefan b

Households: 1,822,658 Households: ~ 2,706,528

‘R [
U JR \ :
I\ ction
k;;.s;“i;ald’
[ ] soccer I BOOMBURBS UP & COMING
MOMS FAMILIES

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.



POTENTIAL MARKET - ROSEDALE, CA - 10 MINUTE DRIVE TIM e

EXISTING COMPETITION
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RESTAURANT A - 1

RESTAURANT B - 2

RESTAURANT C - 1

RESTAURANT D - 1
RESTAURANT E - 2
RESTAURANT F -0




POTENTIAL MARKET - DELANO, CA - 10 MINUTE DRIVE TIME

FIXigy WNatuonan

Wildlife Refuge
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2020 DAYTIME
POPULATION

2010 POPULAd

>

60,204

ANN. POPULATION

ROWTH RATE 0.60%
Mrowmon | o
3%285?5 CD)lliA\DNINCOME $38,194
ac())QSSAE\H/E)RLAISGII\EICOME $52,363
MEDIAN AGE 28
TOTAL HOUSEHOLDS 13,934




POTENTIAL MARKET - DELANO, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

Expected # of

Consumer Behavior Adults/HH

RESOLUT

Market Potential
Index

67

79

74

Spent at fasticasual restaurant in last 30 days*$44260 116

oY=1e fast casual restaurant in last 30 days: $51-$100 135
Consumer Spending Average Amount Spent Spen%Zg;enT|ol

Food away from h@me $2,320 64

Food awa ho nch $717 62

Food a @M hometding $1,137 63

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, t
spending less than the national average.

consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is



POTENTIAL MARKET - DELANO, CA - 10 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION

.
—
TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIV.

RESOLUT

Valley Growers - 7E 80.8%

Urban Villages - 7B 3.3%

Up & Coming

Families - .

»

plisehold Housing
Married Couples ~ Single Famly

. VALLEY . URBAN VILLAGES . UP & COMING
GROWERS FAMILIES

o o ‘ : : Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E

Holseis 12907 are orange), in the Tapestry map above, Tapestry segments within the same LifeMode

group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.




POTENTIAL MARKET - DELANO, CA - 10 MINUTE DRIVE TIME
EXISTING COMPETITION
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RESTAURANT A - 1

RESTAURANT B - 1

RESTAURANT C -0
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POTENTIAL MARKET - ARVIN, CA - 10 MINUTE DRIVE TIME

Py X

Fuller Acres
Ln Harpertown

2020 DAYTIME
POPULATION

2010 POPULAd

>

Lamont

nama Rd

oW RATE 0947
GROWTH RATE INIL 0837
ﬁ(gﬁs”éﬁ CD)lliA\DNINCOME $38,518
HOUSEHOLD INCOME | $48942
MEDIAN AGE 27
TOTAL HOUSEHOLDS 5,033




POTENTIAL MARKET - ARVIN, CA - 10 MINUTE DRIVE TIME
MARKET POTENTIAL INDEX

Expected # of

Consumer Behavior Adults/HH

RESOLUT

Market Potential
Index

67

77

73

Spent at fasticasual restaurant in last 30 days*$44260 119

oY=1e fast casual restaurant in last 30 days: $51-$100 138
Consumer Spending Average Amount Spent Spen%Zg;enT|ol

Food away from hame $2,181 40

Food awa ho nch $671 58

Food a @M hometding $1,070 59

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, t
spending less than the national average.

consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is



POTENTIAL MARKET - ARVIN, CA - 10 MINUTE DRIVE TIME
TAPESTRY SEGMENTATION

TAPESTRY SEGMENTATION ﬂ

TAPESTRY SEGMENT PERCENT CUMULATIV.

RESOLUT

Valley Growers - 7E 90.3%

Urban Villages - 7B

Rustbelt Traditions -

Housing
Single Family

g ) VALLEY ] URBAN VILLAGES| | RUSTBELT TRADITIONS

= Hold home mortgage

= Play games online G R O W E RS

b = Read newspapers; watch TV
o martphor e SR v Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
hemands) 27 ‘ n fosenids 2S5 are orange), in the Tapestry map above, Tapestry segments within the same LifeMode

group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.




POTENTIAL MARKET - ARVIN, CA - 10 MINUTE DRIVE TIME

RESOLUT

EXISTING COMPETITION

Fuller Acres
Harpertown

RESTAURANT A -0

RESTAURANT B - O

RESTAURANT C -0

RESTAURANT D - 1
RESTAURANT E-0
RESTAURANT F -0

00 © 0 0




POTENTIAL MARKET - GOSFORD, CA - 10 MINUTE DRIVE TIME
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ale Hwy

Hale Hwy

Taft-Hwy

Rosedale

Greegag

2020 DAYTIME
POPULATION

Mal 12010 POPULAT

Kayandee

<

Alameda

>

ANN. POPULATION

ROWTH RATE 0.83%
GROWTH RATE (L 0.83%
aOC?SSI\I;\HEcD)lliA\DNINCOME $65,862

| [RoussHow come | 88477
MEDIAN AGE 39

TOTAL HOUSEHOLDS

65,579




POTENTIAL MARKET - GOSFORD, CA - 10 MINUTE DRIVE TIN ¢

RESOLUT

MARKET POTENTIAL INDEX

Consumer Behavior Expected ' of Market Potential
Adults/HH Index
137,002
74,400
70,639 103
86,9 100
60
5,1 84
14,56 96
22,177 92
Spent at fasticasual restaurant in last 30 doyS*$44250 11,859 94
oY=1e fast casual restaurant in last 30 ¢ 0 27.055 106

Consumer Spending Average Amount Spent Spend Pofential

Index
Food away from hame $3,675 101
Food aWwa ho nch $1,193 103
Food a ﬂi< hometding $1.797 100

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, the,consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
spending less than the national average.
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TAPESTRY SEGMENTATION

TAPESTRY SEGMENT PERCENT CUMULATIV. 4
Up & Coming
Families - 7A 18.5% a4

American Dreamers
-7C

Soccer Mon

RESOLUT

‘ ,‘ Bakersfield
ey N

UP & COMING . AMERICAN
FAMILIES DREAMERS

Wedinbant

Households: 1,771,368

Wekin b

n Households: 3,418,433

758 1o

’ yandee

|| SOCCER MOMS

Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.
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2020 DAYTIME
POPULATION

2010 POPULAd

>

40,571

ANN. POPULATION

ROWTH RATE 0.94%
Mrowmon | o
ao()zL?SI\é\}Eglf\DNINCOME $40.592
ac())QSSAE\le)RLAISGII\EICOME $54.963
MEDIAN AGE 28
TOTAL HOUSEHOLDS 9,429
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MARKET POTENTIAL INDEX

Expected # of

Consumer Behavior Adults/HH

RESOLUT

Market Potential
Index

08

7 70

2,18 85

3,142 76

Spent at fastcasual restaurant in last 30 dayS*$44280 2,166 100

oY=Te fast casual restaurant in last 30 ¢ 0 5,400 123
Consumer Spending Average Amount Spent Spen%ZgLenTiol

Food away from hame $2,432 67

Food aWwa ho nch $761 66

Food a ﬂi< hometding $1.189 66

Note: Market Potentialflndex (MPI) and Spend Potential Index are benchmarked at 100. This reflects the USA average. If an Index falls

above 100, t
spending less than the national average.

consumer is spending more than the national average. Conversely, should the Index fall below 100, the consumer is
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TAPESTRY SEGMENT PERCENT

Valley Growers - 7E 51.7%

Las Casas - 13B 5%

American Dreamers

_7C 2.0%

Housing
Single Family

. VALLEY . LAS CASAS . AMERICAN
GROWERS DREAMERS

P T : Note: While the Tapestry bricks (see left) have one color per LifeMode Group (i.e TA-1E
Houschobis: {94 811 Hosshekds B 71308 are orange), in the Tapestry map above, Tapestry segments within the same LifeMode
group (i.e TA, 1B) will be different shades of their LifeMode color to allow differentiation.
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EXISTING COMPETITION
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BAKERSFIELD METROPOLITAN AREA
SUMMARY - 10 MINUTE DRIVE TIME

RESOLUT

Daytime Ann Pop. \ . Total
Pop. Total Pop. Total Pop. Total Pop. Growth kaie Medicn HH Avg. HH Median Age Households
[2020] [2020] [2020]

el

[2010] [2020] [2025 Income [2020] Income [2020] [2020]

\
40,457 0.28% $60,291

Existing -

Ridgecrest, CA $78.095

Existing - Wasco,

CA 21,155

1.00% $39.250

Existing - Taft, CA 3 5,178

Existing - Lake

'sabella, CA 6l

5,875 6,065 761 33 2,663

akersfield, CA 280,557 251,994 257,959 $53,729 30 81,646
Gosford, C 201,573 182,001 0.83% $65,862 $88.477 32 65,579
Rosedale, CA 134,456 ,200 0.78% $100,038 $124,581 36 44,243
Delano, CA 409 0.60% $38,194 $52,363 28 13,934
Lamont, CA . 38,718 40,571 0.94% $40,592 $54,963 28 9,429

Arvin, CA 22,958 24,056 0.94% $38.518 $48,942 27 5,033
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APPENDIX - TAPESTRY SEGMENTATION GROUPS

O
t

P N

. Affluent Estates: Established wealth—educated,
well-travelled married couples

. Upscaie Avenues: Prosperous, married coupl
in higher density neighborhioods

>town Individuals: Younger, urban singles on the move
. Family Landscapes: Successful younger families in newer housi

GenXurkan: Gen X in middle age; families with fewer kids
and a mortgage

Cozy Country Living: Empty nesters in bucolic setting

. Ethnic Enclaves: Established diversity— young, Hispani
homeowners with familie

. Middle Ground: Lifestyles of thirtysomething

. Senior Styles: Senior lifestyles reveal the effects oi
saving for retirement

10. Rustic Outposts: Country life with cider families, older homes

11. Midtown Singles: Millennials on the move; single, diverse, and urban

12. Hometown: Growing up and staying close to home;
single householders

an

2xt Wave: Urban denizens; young, diverse, hardworking families

14. Scholars and Patriots: College campuses and military neighborhoods

v
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card-Data-Checklist.pdf



http://retailsolutionsre.com/wp-content/uploads/2018/12/Explanation-of-Maps-Charts2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Retail-Scorecard-Altitude-Process2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/11/Retail-Scorecard-Data-Checklist.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/MPI-SPI2update.pdf
http://retailsolutionsre.com/wp-content/uploads/2018/12/Defining-Franchise-Territoriesupdate.pdf
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